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A great deal has 
changed in four years. 
Here’s a snapshot: 

> There was no competition for 
broadcast rights and racing 
was paying to be televised.

> Racing was failing to make the 
most of its premium assets.

> There was poor media 
coverage of the sport 
outside of the racing pages.

> The racegoer experience was 
inconsistent and, occasionally 
worse than at other leisure 
venues.

> Horse racing was losing 
relevance among the 
wider public.

> Racecourse attendances 
were flat.

THE RACING LANDSCAPE 
2009

THE RACING LANDSCAPE
2013

> The major TV channels bid 
heavily for racing’s broadcasting 
rights. 

> Racing’s premium assets are 
now being used more effectively 
to showcase the sport.

> The broader media are 
publicising racing much more 
frequently.

> Racecourses are working hard 
to deliver a better customer 
experience. 

> Racing is gaining relevance in 
the wider media and society.

> Racecourse attendance grew 
by 7.5% between 2009 and 2011, 
when a record 6.1 million people 
went through the turnstiles.  
 
A further 5.6 million attended in 
2012, with the key festivals faring 
particularly well and against a 
backdrop of 129 abandonments 
due to poor weather.

“British Racing needed to face the challenges of the new century, particularly in view of 
the dramatically increased competition from other sports and betting mediums. Racing for 
Change has met those issues head on in the knowledge that doing nothing was never an 
option. Bold concepts and brave decisions have been made to re-energise and restructure 
our industry in order to meet those challenges”

John Gosden, 2012 Flat racing Champion Trainer

“Many other sports have reshaped themselves with great success… Anything from a complete uprooting 
of decades of tradition to a constant tinkering with rules in a bid to reach out to even bigger audiences”

“We’re all in the same boat – but it’s a lifeboat!”

Quotes from REL'S industry stakeholder interviews January 2009
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British racing has
always been great 
but now we can be 
more positive about 
its future.
Some of the positive outcomes 
for British Racing as a result of the 
changes over the past four years 
have been as follows:

New long-term investment in racing:

> Racing is once more being paid 
for its commercial television rights.

> A new five year, multi-million 
pound deal with QIPCO to 
sponsor British Champions Series 
until 2017.

> Investec’s sponsorship of the 
Epsom Derby has been extended 
until 2022.

Increased prize money:

> QIPCO British Champions Day, 
with £3 million in prize money, is 
now the richest raceday in Britain, 
and QIPCO’s new sponsorship 
deal provides for a potential £4 
million QIPCO British Champions 
Day by 2017. 

> Prize money levels are predicted 
to exceed the record 2009 total of 
£110 million.

Increased coverage:

> Positive publicity for the sport 
continues to grow, year-on-
year. The combined value of this 
publicity, if costed as advertising, 
would exceed  
£30 million.

Britain’s status as a world leader in 
horseracing has been enhanced:

> The QIPCO Champion Stakes has 
been the highest rated 
race in the world for the past two 
years.

> In 2012, eight of the world's 
top 16 Flat races took place 
in Britain. 

> The QIPCO British Champions 
Series has provided a framework 
to promote some of the world’s 
best Flat racing, with Frankel, 
Cirrus des Aigles and Black Caviar 
all contesting Series’ races. 

OUTCOMES AND BENEFITS 
FOR BRITISH RACING

“I’m hugely excited about the future of racing”
Jay Hunt, Chief Creative Officer, Channel 4

“Our racing is the best in the world and it’s 
only right that it should be promoted as such”
Sir Henry Cecil, 10-time Flat racing Champion Trainer
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THE VIRTUOUS
CIRCLE

By actively promoting British horse racing, 
we are seeking to increase public 
exposure to the sport, thereby making it 
more relevant to a wider audience and 
increasing interest in it. 
Greater interest means racing is more attractive to broadcasters and 
sponsors, which encourages investment and increasing rewards. This 
investment enables us to improve British Racing as a sport and raises its 
exposure further, creating a virtuous circle.

There are also wider objectives for the sport as a whole which cannot be 
delivered by any one organisation in isolation and which reflect the multi-
faceted structure of racing. These objectives aim to encourage:

Participation (exposure, interest, 
relevance)

By creating interest in the sport on 
many levels, we aim to increase 
participation through racegoing, 
television viewing, betting and 
racehorse ownership.  

Revenues 

The more attractive racing is, the 
better the chances of increasing 
income – from betting, broadcast 
revenues and commercial 
sponsorship. This will, among other 
things, improve prize money overall.

Product

The stronger racing’s finances, 
the greater the likelihood of a 
high quality, competitive race 
programme, supported by a 
sustainable horse population.

Exposure
Generating interest 
in the sport

Interest/Relevance
Increased media coverage 
and particpation

Improved product
Racing, prize money, 
horse population

Investment
Increased income from 
broadcast revenue and 
commercial sponsorship
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Racing has changed. From the 
sorry state of affairs in 2009, when 
racing paid to be televised, to 
a new commercial TV deal with 
Channel 4 which will see the sport 
receive revenue to be broadcast 
and result in 88 days of terrestrial 
coverage in 2013. British racing 
has always been blessed with 
premium assets, such as our 
world-class Festivals, but it hasn’t 
always been easy for the wider 
public to become engaged in the 
sport. However, in two short years, 
QIPCO British Champions Series 
has done much to engage with 
wider audiences, and QIPCO British 
Champions Day has established 
itself as one of the autumn’s 
premier sporting events. And, with 
a prize fund of £3 million, it is the 
richest day in the British racing 
calendar. In 2012, peak viewing 
figures for QIPCO British Champions 
Day rose by 71% to 2.4 million UK 
viewers - a substantial audience 
for any sport - and with a further 
100 countries worldwide taking 
footage.  

Building on the success of previous 
years, in 2012 racing continued to 
gain column inches and airtime 

outside of the racing press, 
including media that would have 
been uninterested a few years 
ago, helping us to reach new 
audiences of future fans. Even 
in an Olympic and Paralympic 
year racing emerged as one of 
the country’s most popular sports, 
claiming four of the top ten best 
attended sporting events outside 
of the Games. 

As the sport has evolved so, too, 
has Racing for Change. First 
introduced as a project in 2009 to 
broaden the appeal of the sport, it 
is now seen as an essential central 
promotional organisation, mirroring 
similar permanent organisations in 
other major sports. In this day and 
age, no national sport can hope 
to survive without a long-term 
strategy for growth, or without a 
national resource to market and 
promote it. 

Now, as Racing for Change 
moves from its project status to 
become a permanent entity, it 
makes sense to give it a title that 
communicates its promotional role 
to the wider world. Great British 
Racing’s remit will be to continue 

to grow the sport’s fan-base, help 
to develop its revenue streams, 
and maintain British racing’s 
position internationally as the best 
in the world. In establishing a new 
umbrella organisation, endorsed 
by key stakeholders, including the 
Horsemen’s Group, Racecourse 
Association (RCA), the BHA and 
Levy Board, we are creating a 
more obvious destination for 
the wider media and potential 
commercial partners.  

Over the following pages we set 
out what we have achieved for 
British racing during 2012. Our 
results have been achieved in 
partnership with all of racing’s 
stakeholders who have worked 
closely with us to convey the thrill 
and excitement of racing and 
raise its profile further. Telling the 
sport’s stories and drawing new 
people to racing will remain at 
the heart of what we continue to 
do in 2013 and beyond, as Great 
British Racing. 

CHAIRMAN'S REVIEW
CHRIS McFADDEN “Racing has changed”
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We believe that British racing is 
the best in the world. Just look at 
the horses that are trained here 
– Frankel, whose breathtaking 
brilliance saw him notch up 14 
consecutive wins. Officially the best 
flat racehorse to have ever graced 
the turf. 

Over jumps too, Britain has been 
blessed with superstars who have 
captured the public’s imagination. 
Some of their number may have 
retired, but already new stars are 
emerging, ready to take on their 
mantel.  

Such is the calibre of British racing 
that international raiders including 
Black Caviar, Cirrus des Aigles and 
Ortensia have been campaigned 
here because their owners know 
that a triumph on British turf will 
enhance their horse’s reputation. 
And it’s not surprising given that 
eight of the world’s 16 top rated 
Flat races in 2012 took place on 
British soil, with the 2012 renewal of 
the QIPCO Champion Stakes rated 
the best of all.

Yet, Britain’s nurturing of equine 
talent is no fluke when you consider 
the heritage of the sport and the 
fact that many of the world’s future 
stars pass through our leading Sales 
Houses - Tattersalls alone saw an 

annual turnover of over 200 million 
Guineas in 2012. British racing also 
lays claim to some of the best 
racecourses in the world and we 
are also extremely fortunate to 
have Her Majesty the Queen as our 
leading patron. 

Great is a word which is often 
overused. But in totting up British 
racing's riches it’s one that 
surely applies to our sport. Great 
British Racing sums up our sport. 
It describes its participants, its 
history, its prestige and its position 
internationally. It’s where, as a sport, 
we want to be. 

And by adopting Great British 
Racing as the name for the sport’s 
established central promotions 
and marketing organisation, it is 
also a statement of intent of how 
we plan to broaden the appeal of 
horseracing. Despite racing being 
the second biggest spectator sport 
in the UK, we can never afford 
to be complacent. We are not 
immune to the realities of one of 
the worst economic downturns 
in recent times and we need to 
continuously innovate so that the 
sport remains relevant to new 
audiences. 

At times that will mean taking risks 
and accepting that not every 

idea succeeds. And, crucially, 
following three glorious years of 
Frankel, making sure we retain the 
new fans which the horse brought 
to the sport. It also means building 
further on racing’s popularity which 
saw 130,000 people descend on 
Epsom Downs for the Investec 
Derby (the largest British sports 
crowd on a single day), and 
made the Cheltenham Festival 
the best attended four-day sports 
event in 2012. Our remit will also 
expand to include the work of 
British Bloodstock Marketing which 
will become Great British Racing 
International, creating a single 
focus for the sport’s promotion and 
attracting international investors 
and domestic high net-worth 
individuals to spend in Britain. Its 
mantra will be: Buy in Britain. Train 
in Britain. Race in Britain. Breed in 
Britain. Invest in Britain.

There is no doubt that racing has 
come a long way since Racing for 
Change started but it still has a way 
to go. Now, as Great British Racing 
we are confident that, together 
with all of racing’s stakeholders, we 
can take the sport to new heights, 
tackle new challenges and secure 
a more financially rewarding future 
for all its participants.

CHIEF EXECUTIVE
ROD STREET

“Great British Racing 
sums up our sport”
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The aim of Great British Racing is to broaden the appeal 
of British horseracing at every level, with the objective of 
increasing participation and revenues, and protecting and 
growing the thousands of jobs that exist within the sport. 

Each of Great British Racing’s seven broad aims and 
objectives is connected to our overarching aim of 
promoting the racehorse which is at the heart of our sport.

Aim Objective

01 Tell racing’s compelling 
stories 52 weeks a year 

Widen racing's exposure 
across all media platforms

02 Use racing’s premium assets to 
shine a light on the whole sport 

Attract consumer interest through 
racing's famous events

03 Maintain racing as a competitive 
betting product

Grow racing's share of income 
from betting

04 Improve the production and delivery 
of the raceday experience

Give customers a reason to 
visit and return

05 Market the thrill of ownership
Attract new and retain existing 
racehorse owners

06 Make the sport’s assets more 
marketable to sponsors

Attract new sponsors and increase 
commercial revenue streams

07 Encourage investment in the sport 
from domestic and international 
high net-worth individuals

Maintain Britain's status as a world-
leading racing venue for owning, 
training and breeding racehorses

GREAT BRITISH RACING
MISSION STATEMENT

GREAT BRITISH RACING
KEY AIMS AND OBJECTIVES
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Great British Racing will continue 
to work closely with all of racing’s 
stakeholders. In 2013 we will also 
recruit a small panel of unpaid, senior 
operators from consumer brands and 
the wider media who will act as an 
independent forum to discuss and 
recommend innovative opportunities 
for British horseracing.

Membership of the Great British 
Racing Advisory Panel will reflect 
racing’s ambitions of broadening its 
appeal to a wider cross section of 
the population and will represent the 
age, gender and social demographic 
relevant to racing’s long-term 
aspirations. Recruitment of the panel 
is under way.

GREAT BRITISH RACING 
ADVISORY PANEL

GREAT BRITISH RACING
BRAND FAMILY

Specialist hub for those considering 
racehorse ownership for the first time.

Showcases the world's best Flat racing.

Consumer website aimed at those 
new to racing.

the

Children taking part in BHEST's Racing to School programme

Attracts investment into the sport 
from domestic and international 
high net-worth individuals.
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In 2012, we secured a growing 
amount of positive editorial, 
ranging from gossip columns and 
women’s magazines to general 
sports publications and men’s titles. 
We also grew the sport’s exposure 
across a broad selection of TV, radio 
and online outlets. Jockeys, trainers 
and owners all played a vital role in 
our work, helping us to place nearly 
100 in-depth interviews in national 
media outlets. 

Capitalising on an Olympic and 
Diamond Jubilee year, we also 
organised several high profile 
initiatives designed to raise 
awareness of horseracing. Among 
these was an exhibition entitled 
'All the Queen’s Horses' which 
toured racecourses throughout 
the summer, and a campaign to 
plant trees at every track as part 
of the Woodland Trust Jubilee 
Woods project. Coinciding with the 
Games we launched a website, 
based on the Government’s 
overarching 'Great' campaign, 
which encouraged tourists to 
go racing whilst in the UK, and 
co-ordinated Frankie Dettori’s 
Olympic torch-carrying at Ascot 
which received widespread 
national coverage. Throughout 
the Flat racing season, we were 

also actively involved in placing 
features about, and interviews 
with the main protagonists in 
QIPCO British Champions Series 
races, with particular focus on 
Frankel, Black Caviar and Camelot. 
Learning lessons from the lack 
of wider publicity secured by 
the sport for Sea The Stars, we 
worked extensively with non-racing 
journalists and were rewarded by 
blanket coverage, particularly on 
QIPCO British Champions Day.

However, not all our work revolves 
around major initiatives and 
interview placements. We actively 
distribute quirky stories, surveys 
and news releases almost every 
week that aim to promote positive 
aspects of racing to the wider 
media.

We also provide media training to 
jockeys, trainers and senior stable 
staff, and book morning guests 
every weekday throughout the year 
for the racing slot on TalkSPORT’s 
breakfast show, which attracts over 
one million listeners.

Getting racing into 
publications and 
programmes you 
wouldn’t normally 
associate with the 
sport is key to our 
aim of attracting 
new fans. 

HITTING THE
HEADLINES > Print publicity around the 2012 

QIPCO British Champions Series 
and Day was close to three times 
higher than in 2011.

The 'Black Cabiar' raised awareness of the 
Australian super-mare's run at Royal Ascot
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Following on from the inaugural 
success of QIPCO British Champions 
Series in 2011 QIPCO signed a multi-
million pound deal extending their 
sponsorship for an additional five 
years. The improved deal will allow 
for a potential £4 million QIPCO 
British Champions Day by 2017 and 
provide further increases in prize 
money across the Series. 

The 2012 Series kicked off in April 
with an exclusive screening of a 
3D film of QIPCO British Champions 
Day 2011, and then continued 
with publicity drives for all of the 
major racing festivals, including 
the Investec Derby, Royal Ascot, 
Glorious Goodwood, the Ebor 
Meeting and Ladbrokes St 
Leger meeting. This year we also 
launched a fantasy racing game 
with the Telegraph and the Racing 
Post which targeted general 
sports fans and was successful in 
attracting over 20,000 players. 

Frankel’s participation throughout 
the Series was a major asset and 
he was the first horse to star in 
a regional TV advert, which we 
created prior to his appearance 
in the Juddmonte International 
Stakes at York. Ticket sales for the 
day were almost 50% higher than 
in 2011 and it was the biggest 
selling day of the week. A similar 
tactic was employed to promote 
Camelot’s tilt at the Triple Crown in 
September, again boosting ticket 
sales substantially. 

Print publicity for the 2012 QIPCO 
Series and Day was close to three 
times the amount recorded in 
2011, with 8,351 pieces of editorial 
over the year. Publicity for QIPCO 
British Champions Day 2012 was 
up by over 60% compared to the 
inaugural year, and broadcast 
coverage was also extensive with 
the Day receiving pre- and post-
publicity on all the major TV news 
channels.

Attendances throughout QIPCO 
British Champions Series remained 
high with over 700,000 people 
attending the 28 days of the Series. 
QIPCO British Champions Day itself 
saw an autumn record attendance 
at Ascot of 32,500. The TV audience 
also grew, with a peak audience of 
2.4 million tuning in for the QIPCO 
Champion Stakes, up 71% on last 
year. 

Consumer research following 
QIPCO British Champions Day 
showed that 8 out of 10 racegoers 
rated the day as the best, or 
among the best racedays they had 
ever attended, with three quarters 
also rating it as the best, or among 
the best sporting events that they 
had recently enjoyed. The ‘quality 
of the racing’ was overwhelmingly 
the number one reason for people 
attending the day. 

British Champions 
Series was introduced 
in 2011 to provide a 
framework from which 
to promote Britain’s 
finest Flat racing to a 
broader audience.

THE BEST OF BRITISH
FLAT RACING

Her Majesty the Queen at QIPCO British 
Champions Day 2012

“Racing for Change has successfully helped develop the ownership experience, including 
British Champions Day, which is now a very popular fixture in the calendar and part of the 
ongoing development and modernisation of our world-renowned sport”

Rachel Hood, President Racehorse Owners' Association

Frankel parading before his final win in the QIPCO Champion Stakes 2012
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In the same way that social media 
has been increasingly embraced by 
the racing community, so too has 
our digital output grown across all 
areas during 2012, spearheaded by 
our Online and Social Media Editor. 

Our Lovetheraces.com website, 
aimed at novice racegoers and 
younger fans, received nearly a 
quarter of a million hits last year and 
over 155,000 unique visitors. The site 
saw a 16% increase in unique visitors 
between April and November 2012 
compared to the same period in 
2011, and its varied and fun content 
has resulted in a noticeable rise in 
average time spent on the site. 

Sign-ups to Lovetheraces.com have 
increased dramatically and video 
content - including a piece on the 
sport’s ‘Stars of the Future’ based 
at the British Racing School - has 
proved especially popular. We have 
also continued to use our ‘Voices of 
the Races’ as a means of providing 
behind the scenes content on the 
world of racing. 

Our Lovetheraces YouTube account 
is another key component of our 
digital armoury and is indispensable 
as a means of demonstrating the 
thrill of racing to new audiences. 
The channel received nearly 
a million views during the year.  
Much of this can be attributed to 
the success of our #Jockey Style 
Gangnam parody which has now 
received over 680,000 hits.

The number of Twitter followers for 
@lovetheraces has doubled since 
the beginning of April 2012, while 
our Facebook fans have increased 
tenfold during the same period.

EMBRACING 
SOCIAL MEDIA

LOVE THE RACES WEBSITE

> Lovetheraces.com 
received 250,000 hits

> Tenfold increase in Facebook fans 
facebook.com/lovetheraces

> Twitter users have doubled
@lovetheraces

#JOCKEY STYLE GANGNAM PARODY

> Over 680,000 hits 
on youtube.com
youtube.com/user/lovetheraces

Embracing social 
media has been a 
key growth area for 
British racing in 2012.

the
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CAPITALISING ON RACING'S
BETTING APPEAL

We recognise that betting is an 
integral part of racing. As a result, 
much of our day-to-day work 
of broadening racing’s appeal 
is focused on sparking wider 
interest in racing and, ultimately, 
encouraging betting on the sport. 

This year we have continued to 
work with bookmakers on joint 
activity to maximise the sponsorship 
value of key racing festivals by 
helping to generate greater 
interest in racing’s top events. In 
particular, we worked with William 
Hill in advance of their sponsorship 
of Kempton Park’s King George VI 
Chase to raise wider awareness 
of the day. The team also joined 
forces with Ladbrokes to promote 
Camelot’s Triple Crown bid as 
part of the Ladbrokes St Leger 
meeting, and worked with several 
bookmakers to provide bespoke 

competitions and offers for QIPCO 
British Champions Day. 

During the year we joined forces 
with Coral to support the launch of 
their 'Coral Champions Club' which 
gave its members the opportunity 
to experience racehorse ownership. 
Coral also partnered with 
Lovetheraces.com to reintroduce 
our free betting game, the 
Cheltenham Chase, which offered 
players the chance to win a top 
prize of £4,000. 

Behind the scenes, we have played 
an integral part in delivering, in 
conjunction with other stakeholders, 
a 2013 fixture list that has attempted 
to meet the betting industry’s need 
for as many fixtures as possible, 
while also seeking to ensure that 
the quality of racing is not diluted. 
And, following the ground-breaking 

deal between Racing and Betfair, 
we have worked to strengthen 
our partnership with the betting 
exchange, with data-sharing at 
its core. 

Looking to the forthcoming year, 
the advent of Great British Racing 
will provide racing with a strong 
central brand with which to partner 
with the betting industry. Our aim 
will remain, as it has been, to 
continue to promote the best of 
British racing to the public so that 
racing continues to be the betting 
industry’s pre-eminent sports betting 
product.  
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During the year we ran our 
biggest ever ownership campaign 
designed to support horsemen 
and encourage people, who may 
not have considered racehorse 
ownership before, to get involved. 
This centred on our new  
OWN1.co.uk website and 
supporting roadshow. 

The site takes prospective new 
owners through the steps to 
realising their dream of owning a 
racehorse, provides information 
on the costs involved and allows 
visitors to search for a local trainer 
and select their silks. Since its launch 
in the summer of 2012, the site has 
attracted over 12,000 visitors.

Running in tandem with the website 
has been our OWN1 roadshow 
which has promoted ownership to 
racegoers at major race meetings 
throughout the summer and 
autumn. We also supported the 
open days at Lambourn, Malton, 
Middleham and Newmarket, 
sponsored the Go Racing in 
Yorkshire campaign, which was 
attended by over 80,000 race fans 
and supported an ownership day 
at Epsom.  

Part of our activity has also been 
focused on providing individuals 
with an entry-level experience of 
racehorse ownership without any 
of the costs involved. Principal 

amongst these is the success of 
the People’s Horse project, a free 
Twitter racing club centred on a 
jumps horse, Gud Day, which  
has doubled its followers during  
the year.

We also leased a horse to the cult 
sports TV programme on Sky One, 
SoccerAM, to explain the thrill of 
ownership to football fans. In 2013 
the partnership with Sky has been 
extended to the leasing of a two- 
year-old trained by Andrew Balding 
to Sky Sports News, bringing an 
insight into racehorse ownership 
to a broader sports audience. We 
have also renewed our ownership 
partnership with the Daily Mirror 
Punters’ Club whose members now 
enjoy a share in two club horses, 

funded by us, who will run until 
the end of April 2013. On the PR 
front, our work has also included 
capitalising on announcements by 
high-profile individuals that they 
have become owners. Recent 
examples include Premiership 
footballer, Wayne Rooney, and 
music mogul Simon Cowell.

PROMOTING THE  
MAGIC OF OWNERSHIP

"The Sky Sports News horse is a really exciting 
initiative which allows our millions of viewers 
to get a behind-the-scenes insight into what 
goes into training a racehorse. We can't wait to 
follow the filly's progress as the season unfolds" 
Alex Hammond, Sky Sports News presenter

The OWN1.co.uk website

Actor James Nesbitt 
celebrates Riverside 

Theatre's win at the 
Cheltenham Festival

“This is a positive time for British racing and it is a very good time to invest in our sport. The very 
best horses pass through our sales rings, and top racehorses retire to our stud farms as world 
class stallions and broodmares. Our training facilities, such as those in Newmarket, are centres of 
excellence. Ownership of racehorses is one of the most exhilarating and unique experiences”

Rachel Hood, President, Racehorse Owners' Association
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Britain has a worldwide reputation 
in the thoroughbred industry, and 
rightly so. Our sales houses, training 
facilities, stud farms and equine 
talent are amongst the best in the 
world.

No other racing nation can offer 
the sheer depth of knowledge, 
expertise and quality found in 
Britain, established from centuries of 
experience racing thoroughbreds.

Now, Great British Racing intends 
to capitalise on the quality of British 
racing by marketing our expertise 
more dynamically to high-net 
worth individuals, building on the 
excellent work of British Bloodstock 
Marketing (BBM).

This will be managed by a new 
structure within Great British Racing. 
Great British Racing International 
will take over the responsibilities of 
BBM in April, continuing their work 
but with enhanced resources that 
will be used to attract new and 
greater investment in British racing.

The primary focus will be on 
encouraging the purchase of  
bloodstock and promoting the 
excellence of our horsemen, 
training facilities and breeding 
operations so the best equine  

talent remains on our shores. Great 
British Racing International will also 
promote the wider commercial 
opportunities that exist across the 
sport by showcasing racing’s iconic 
events. 

Our message will be Buy in Britain, 
Train in Britain, Race in Britain, Breed 
in Britain, Invest in Britain.

Great British Racing International 
will focus on the world’s wealthiest 
individuals, both in Britain and 
abroad, encouraging investment 
by showcasing the excellence of 
the sport. The team, which will be 
led by a senior executive, will be 
tasked with taking our messages 
to potential investors, delivering 
an enhanced presence in major 
overseas markets and providing  
a concierge service to high-net 
worth individuals interested in 
learning more.

The new organisation will sit within  
Great British Racing, ensuring 
greater synergies and a consistent 
message. Its funding will come from 
increased grants from both Racing 
Enterprises Limited and the British 
Horseracing Authority, supported 
by match-funding from the 
Horseracing Betting Levy Board.

Growing Britain’s  
share of thoroughbred 
investment.

The Tattersalls Sales Ring

“Great Britain hosts some of the best horseracing 
in the world and provides international visitors 

with a wonderful British welcome”

Gary J Wilkie – joint owner of Black Caviar

IN BRITAIN 

BUY

TRAIN 

RACE

BREED

INVEST
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PROMOTING RACING TO
YOUNGER AUDIENCES

Throughout 2012, we continued 
to work with students at a number 
of university horseracing clubs 
across the country. Much of each 
club’s activity is co-ordinated by 
a Student Ambassador, so this 
year we joined forces with the 
Chartered Institute of Marketing 
to offer them a prestigious 
Career Development Award in 
marketing. The award recognises 
their achievements as the club 
organiser, boosting their future job 
prospects and incentivising them 
to promote their club effectively. 
In order to increase students’ 
interest in racing, for the first time 
this autumn we are looking to hold 
a National Student race day at 
several racecourses, based on 
the success of a similar initiative in 
Ireland.

We launched a campaign last 
summer to raise awareness 
of the free entry offered to 
accompanied children at each 
of Britain’s racecourses and 
will build on this in 2013 with a 
broader children’s campaign. 
This will be designed to attract 
greater numbers of youngsters 
and their families to the races, 
and will include the development 
of a children’s microsite. We will 
also be organising new racing-
orientated activities that can 
tour racecourses’ family fun days 
in order to make racing more 
attractive to families.

The average age of 
our adult racegoers 
is 48, so attracting a 
younger audience 
is one of our key 
priorities.
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THE RCA 
SHOWCASE AND AWARDS

Our stakeholder research in 2009 
showed that there was a view 
among many that there was 
insufficient focus on the raceday 
experience of our customers. 
As a result, the Showcase and 
Awards were established with 
the Racecourse Association to 
recognise the renewed efforts 
that courses were making to 
innovate and improve the customer 
experience.  

In 2012 a record number of 
racecourses entered the awards 
and demonstrated the huge 
variety of fresh and exciting ideas 
which they have developed, both 
individually and on a group basis 
across the seven award categories.

All About the Horse

Aintree and York racecourses for 
the promotion of horse welfare at 
the John Smith's Grand National 
meeting and unlocking the 'Frankel 
Factor' at the Ebor Meeting 
respectively. 

Food and Beverage

The Racecourse Newbury for its 
development of a premium stand 
with stylish, high quality surroundings 
and innovative catering options in 
their Premier Enclosure.

Owners’ Experience

Ayr Racecourse for their continued 
work in improving and maintaining 
high standards in their provision of 
hospitality and service for owners.

Corporate Social Responsibility

Beverley Racecourse for the 
Beverley racebus initiative which 
provided transport to the races for 
an audience that might otherwise 
not have the opportunity to visit 
due to a remote location, tight 
finances or lack of transport. 

Marketing

Goodwood Racecourse for its 
1950s branding and reinvention of 
a traditional family themed August 
Bank Holiday weekend.

Showcase Champion

Goodwood Racecourse was 
crowned the 2012 Showcase 
Champion by the independent 
judging panel who commended 
the Sussex racecourse for their 
overall strategic approach 
to enhancing the customer 
experience.

Events

Beverley Racecourse for their 
hosting and promotion of Beverley 
Fashion Week which involved 
a week’s worth of integrated 
activities, special offers and events 
that culminated in a major fashion 
show at the racecourse. 

Operational Excellence

Doncaster Racecourse for the roll-
out of its in-house Winning Ways 
customer service training initiative 
aimed at making all customers feel 
like a VIP.

The winners
The category winners, judged by an independent panel which included representatives 
from the ROA, Racing Post and Visit England were as follows:

Goodwood Racecourse, August Bank Holiday Weekend 2012

Showcase and Awards Champions, Goodwood Racecourse
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Chris McFadden
Chairman

Stephen Atkin
RCA 

Simon Bazalgette
RUK courses

Tony Kelly
ATR courses

Rod Street
Chief Executive

Nick Attenborough 
Director of Consumer PR

Naomi Lawson
Senior PR Manager

Stephanie Jones
Senior PR Executive

THE TEAM

REL BOARD

GREAT BRITISH 
RACING TEAM

Julian Richmond-Watson
Horsemen's Group

Paul Struthers
Horsemen's Group

Richard Wayman
Horsemen's Group

Nigel Roddis 
Development Director – Betting

Gregg Taylor
Online and Social Media Editor

Kit Arkwright
PR Executive

Great British Racing is funded by Racing Enterprises Ltd 
(REL), the commercial arm of British horseracing. REL is a 
joint venture company whose shareholders are the RCA 
and the Horsemen’s Group (owners, trainers, jockeys, 
breeders and stable staff). 

In 2012 the total Racing for Change budget was £1 million, 
including staff costs. Considering the size of the horse 
racing industry, its prominence within the British sporting 
landscape and the comparative spend of other national 
sports' promotional bodies, the REL Board believes that 
this, when tallied against the organisation’s achievements, 
represents excellent value for money. 

FUNDING

CONTACT

greatbritishracing.com 
    @Rod_GBR

lovetheraces.com  
    @love_theraces

britishchampionsseries.com 
    @bcseries 

Thepeopleshorse.co.uk 
    @peopleshorse 

own1.co.uk
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